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GLOBALISATION 

INTERACTION INTEGRATION 

PEOPLE COMPANIES GOVERNMENTS 



TRANSMISSION 

CULTURAL GLOBALISATION 

IDEAS MEANINGS VALUES 

INTENSIFY SOCIAL RELATIONS 



 NUMBERS FOR GLOBALISATION 



2018: 31 BILLION DOLLARS 

2018: 21 BILLION DOLLARS 

2018: 46 BILLION DOLLARS 

TRENDS 

UNIVERSAL BRAND 

«There is no finish line» 

2018: 36 BILLION DOLLARS 

FOOD 



2018: 308 MILLION DOLLARS 

2018: 8,7 BILLION DOLLARS 

TRENDS 

ELECTRONIC DEVICES 

216 MILLION SMARTPHONE 

ENTERTAINMENT 

14,1% MARKET SHARE 

314 MILLION 

SMARTPHONE 

20,5% MARKET SHARE 



CAUSES AND EFFECTS 

DIFFUSION OF TELEPHONIC AND 
TELEMATIC NETWORKS 

SOCIAL NETWORKS 

UNIVERSAL LANGUAGE 

TRANSPORT 



RISKS 

IMPOSITION 

HOMOLOGATION 

INCREASE IN SOCIAL INEQUALITIES 

INTENSIFICATION OF CONFLICTS 



OPPORTUNITIES 

HYBRIDIZATION 

CULTURAL ENRICHMENT 



POPULAR OPINION ON GLOBALISATION 



ARE WE LOSING 
OUR CULTURAL 
IDENTITY? 

OPPORTUNITY 
OR THREAT 

MIDDLE  
CLASS 

CHALLENGE 
FOR THE 
FUTURE 


