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AT IS GLOBALIZATION?
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e Interaction, integration and exchange
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Growth of tourism from 1995 to 2015
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TOURISIAS A GATALST FOR
GIFOBALEIZATIGN

The barriers of racism and political
misunderstanding have limited
globalization for decades




NOURISV A@ AN CATALIST FOR

ASEAN Free Trade
Area Agreement
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Free circulation of people
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In 2020 the UK left
the EU (Brexit)
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nl2 EUROPEAN UNION

Spagna; 202

Francia; 165

Italia; 138

Elaborazioni DMI su WTTC
aggiornati a Maggio 2016

Contribution of the tourism
industry in the European GDP
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THE MIBACT
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COVID = 19 Emergsncy




COVIDEMOREMERgENCY,

Decreto 11 marzo wio resto a casa® The mdustry Of tourism |S
Italia diventa zona rossa . -
. suffering a great crisis

A FINE FEBBRAIO 2020 | AL 20 MARZO 2020
(per primavera 2020) | {per primavera 2020)
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ITALIA i ITALIA oy

Fonte: FuturedTourism, prodotto di |psos sul turismo nazionale e internazionale
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COVIDENONEMERGENEY,

] Refunds for tou

of the emergency.

11



COVIDEXNEMETYENCY,

O Social safety net even for seasc

O Extension of the measures of the first step, also to all
the categories connected to tourism;

O Emergency fund for the entertainment sector;

O Promotion of the image of Italy with a special

campaign all around the world.
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